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GET YOUR
BRAND SHIT 
TOGETHER.



We craft brands + experiences that 
make places worth visiting, people 
worth trusting, + products worth loving.



Sicocreative.com @sicocreativeIntroduction to Branding Version 01 3

If you’re running a business and your brand isn’t clearly - 
talking to your audience, standing out from your  
competitors, and showing off what makes you actually  
different - then it’s time to fix that.

In this guide, We’ll walk you through a few key things I’ve 
learned from over 20 years in branding. You’ll get a glimpse 
of the process I use with my clients to help shape brands 
that are simple, effective, and tell a proper story.

Let’s get into it.

IN THIS BOOK WE WILL...
Help you get your brand shit together.



WHAT IS 
BRANDING?
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is a logo and some colours?

BRANDING
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is a logo and some colours

BRANDING
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is how people feel about you and your service

BRANDING



SO IF...
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MARKETING
is like asking someone on a date
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is the reason they say yes

BRANDING



Brand Story
Brand Personality
Brand Name
Products + Services
Verbal Identity
Visual Identity

Logo
Colours
Typography
Imagery
Patterns
Layouts

BRAND
IDENTITY

VISUAL
IDENTITY
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If you don’t know where you’re headed, how the hell are 
your customers meant to follow?

Your brand vision is your guiding star - it’s what you’re  
aiming for, where you see your business going and what 
kind of impact you actually want to make. Without one, 
you’re just winging it. You want to build something that lasts.

So, take a sec and ask yourself:

• 	What do I want this brand to become?

• 	What change am I trying to make for me,  
	 my customers, or the world?

Doesn’t need to be world peace.  
But it does need to be something.

WHERE THE HELL 
ARE YOU GOING?

Brand Vision...
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This is about the stuff that sets your brand apart, the 
traits, vibes, and values that make people actually give a 
shit about what you do.

Brand attributes are the personality of your brand. Not just 
what you sell, but how you show up. Are you bold? Playful? 
Straight-talking? Earthy? Efficient? These are the signals that 
help your audience feel something when they come across 
your brand and feeling something is what stays with them.

So, think:

• 	What are 3–5 words you’d want people to use when 
	 describing your brand?

• 	What do you want them to feel the second they land 
	 on your website or see your logo?

That gut feeling? That’s your brand doing its job.

WH
AT

 M
AK

ES
 

YO
U 

YO
U?
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Let’s be honest, no one cares about your brand just  
because you do.  
 
People care about what it does for them.

This is where you figure out who your brand is really for and 
what they’re actually getting out of it. Not just the product 
or service, but the result. The feeling. The outcome. That’s 
what people buy into.

It’s not “we sell nice shoes.”

It’s “you’ll feel confident walking into any room.”

So ask yourself:

• Who are we really trying to help?

• What’s changing for them because of what we offer?

If you can’t answer that clearly, your customers won’t be  
able to either.

Consumer Benefits...

WHAT’S IN IT 
FOR THEM?



Sicocreative.com @sicocreativeIntroduction to Branding Version 01 15

This is the heart of it all. Your values are what drive the 
brand, the non-negotiables. The stuff that keeps things 
real, even when shit gets busy.

Your audience might not always be able to name your  
values, but they’ll feel them in everything you do. It’s what 
builds trust, loyalty and that “I like these guys” gut feeling.

So ask yourself:

• 	What really matters to us?

• 	What do we refuse to compromise on, even when no 		
	 one’s watching?

• 	How do we show up for our people?

If your brand doesn’t stand for something, it’ll fall for  
anything and get lost in the noise.

WHAT DO YOU 
STAND FOR?

Brand Values...
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This is about the attitude, tone, and energy you bring to 
the table. It’s what makes your brand feel human and 
more importantly, like the right human for your customer.

Your brand personality shows up everywhere: how you write, 
how you look, how you handle problems, how you sell.  
People connect with people not faceless, corporate waffle.

So think:

•	 What kind of energy are we bringing?

•	 What traits do we want people to associate with us?

•	 Would our customers want to grab a drink with us or 		
	 ghost us after one post?

Nail this, and your brand starts feeling less like a business 
and more like a mate they trust.

WHO THE 
HELL ARE YOU?

Brand Personality...
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This is the core. The one-liner. The reason someone picks 
you over the other guy.

Your brand essence is the single idea that sits underneath 
everything you do, the thing that makes you different,  
memorable and worth caring about. It should be clear, simple, 
and something you can build the whole brand around.

It’s not a tagline. It’s a gut-punch of clarity.

Ask yourself:

• 	What’s the one thing we offer that no one else does 					  
	 quite like us?

• 	If we stripped everything back, what’s left at the centre?

If you can say it in five words or less, you’re doing it right.
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EASY PEAZY!
If this little guide’s got your brain ticking - good.  
That was the point.

But let’s be honest: branding properly isn’t just filling out 
boxes or picking a nice colour palette. It’s work. The right 
kind of work and if you’re serious about building something 
that sticks, I’d love to help.

- 	Want a brand that actually does something for  
	 your 	business?

- 	Need help pulling all this together into something slick, 	
	 smart, and strategic?

Drop me a message. 

Let’s make your brand 
bloody brilliant.

Still feeling stuck? That’s where I come in.
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Designers + Refiners + Crafters + 
Grafters + Workers + Fighters +  
Leaders + Directors + Writers  
+ Talkers + Walkers + Shouters + 
Doubters + Dreamers + Believers 
+ Honest + Achievers + Makers  
+ Creators + Innovators  
+ Illustrators + Team Players + 
Place Makers + Film Makers + 
Culture Vulturers + Quick Flyer  
Art Buyers + Available to hire.


